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ABSTRACT

This independent study aimed at investigating levels of construction contractors’
satisfaction and concern towards marketing mix of ready-mixed concrete of CPAC franchises,
Chom Thong branch. Research samplings were specified to 82 construction contractors, as the
customers, who had bought the ready-mixed concrete from CPAC franchises in Chom Thong
branch since the franchises were operated. Data were analyzed by using descriptive statistics,
including frequency, percentage, and mean.

The findings showed that most construction contractors were 41-50 years old
males with Bachelor’s degree and hold the position of Managing Director or business owner of
the Limited Partnership business, which had been operated for 6-10 years with less than 50
employees. In each year, there were approximately 1-5 construction projects, of which the cost
per a project was not over 500,000 baht; thus, the average monthly income of their business was
less than 400,000 baht. The authority who owned the ready-mixed concrete’s purchasing decision
was the owner or Managing Director. Their businesses were mostly employed by government
units. It was found that the source of information, where they learned about the CPAC franchises,

Chom Thong branch from, was referred to the respondents themselves. They had been customers



of CPAC franchises, Chom Thong branch for 1-3 years. Besides CPAC franchises, Chom Thong
branch, they mostly bought the ready-mixed concrete from PPS Concrete Company Limited.

Hereafter were shown results of the study on levels of customers’ concern and
satisfaction towards marketing mix of ready-mixed concrete of CPAC franchises, Chom Thong
branch.

The respondents respectively ranked the following marketing mix factors at high
level of concern: product, place, price, and promotion, respectively; and ranked their satisfaction
at moderate level to the marketing mix factors namely product, place, promotion, and price,
respectively.

In product factor, the most concern was the variety of product’s grades.

Regarding the satisfaction towards product factor, the respondents ranked their
satisfaction at high level to the products which were certified by Thai Industrial Standard Institute
and produced by modern production technology.

In price factor, the most concern was to have longer payment period than other
factories or companies.

Regarding the satisfaction towards price factor, the respondents ranked their
satisfaction at moderate level to the availability of various and comfortable payment methods.

In place factor, the most concern was rapidity and punctuality of product delivery.

Regarding the satisfaction towards place factor, the respondents ranked their
satisfaction at high level to condition and readiness of vehicle to deliver products.

In promotion factor, the respondents ranked their satisfaction at high level to the
good attention of sale persons

Regarding the satisfaction towards promotion factor, the respondents ranked their

satisfaction at moderate level to the sales done by sale-persons.



