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ABSTRACT

This independent study aimed at exploring marketing mix factors affecting retail
drugstore decision towards purchasing from wholesalers in Mueang Chiang Mai District. Data
collection was compiled from the distribution of questionnaires to 160 retail drugstores which
included modern pharmacies and nostrum pharmacies and were customers of drug wholesalers in
Mueang Chiang Mai District. The data were then analyzed by descriptive statistics composing of
frequency, percentage, and mean.

Based upon the findings, most respondents were owners of modern pharmacies. Their
pharmacies were in the form of single proprietorship. They made purchasing decisions by
themselves. Their monthly revenues were 75,001 — 100,000 baht. They purchased drugs mostly
from wholesalers. Their preferred drug wholesalers were Siam Chai Pharmacy. They purchased
drugs from the wholesalers more than 4 times a month. They purchased drugs from medical
representatives more than 4 times a month. They made their purchase orders via phone calls.
They received their orders via delivery services of the wholesalers. They didn’t get payment
credit from the wholesalers. They paid their purchases in cash. They spent approximately 1,001 —

5,000 baht per purchase.



According to the studied results on marketing mix factors affecting retail drugstore
decision towards purchasing from wholesalers in Mueang Chiang Mai District, the marketing mix
factors which affected purchasing decision at high level were product and place. The marketing
mix factors which affected purchasing decision at medium level were price and promotion.

For product, the top three sub-factors which significantly affected purchasing decision
were as follows: quality and package of drugs, wide selection of drugs available, and recently
manufactured drugs, respectively.

For price, the top three sub-factors which significantly affected purchasing decision were
as follows: lower price compared to medical representative price, same price to other wholesalers,
and lower price compared to other wholesalers’, respectively.

For place, the top three sub-factors which significantly affected purchasing decision were
as follows: cleanliness of store, accessible location, and delivery service to retail drugstores,
respectively.

For promotion, the top three sub-factors which significantly affected purchasing decision
were as follows: enthusiastic and caring staffs, informative staffs, and polite and hospitable staffs,

respectively.



