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ABSTRACT

(13

The research about Exposure,Uses and Gratifications on Information Concerning

Alternative Energy of People Within Mueang District, Chiang Mai Province”. The goal is to study of
the exposure Uses and Gratifications this research for developing the public relations in the
organization.

The sample are from the 400 persons who live in the Aum Pher Mung, ChiangMai's
Province. The research conducts by using the questionnaire form, analyzes by using
Descriptive Statistics method, and test the hypothesis using One-Sample t-Tests and One-
Way ANOVA f-Tests.

The result of the research found that most of the samples are from male more than
female whose age are around 31 to 40 years old. Most of them finished graduate degree and
working as a personal business of a freelance. Their income are under 10,000 Bath. They
using their own car. 53 percent of them know about the alternative energy from their
television at their home about 3 to 4 times a week, radio around 1 to 2 times a week,
newspaper more than month for a time, never hear from the magazine, and through the
internet about 1 to 2 times a week. The usage and satisfy from the mass media is in the
average level (M.D. = 3.31). The group sample uses this information about what it is, the

way to use, the using, the benefit, the problem, the state/government policy, the movement



from the inside and outside the country from the television satisfies in the average level
(M.D. =2.99). the satisfaction from the information in the way of the fresh of the news, the
interesting presentation, the direction as the requirement, and the correctness and

trustworthy of the information is also in the middle level.



