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ABSTRACT

This independent study aimed at studying the behavior of Teenagers in Mueang
Chiang Mai District toward buying snacks. Population was identified to 300 teenagers aged
between 15-24 years old; equally divided into a group of middle adolescence whose ages were
found between 15-17 years old and a group of late adolescence whose ages were found between
18-24 years old. Data collection was done by the use of questionnaires, then, those data acquired
were processed by the descriptive statistics, composting of frequency, percentage and mean.

The results showed that most respondents were students, who received monthly
allowance as granted by parents, or income at 3,001-6,000 baht and consumed snacks every day.
Potato chip was the most favorite snack that they usually purchased, extruded snack was
occasionally purchased, and nuts had never been purchased. In each time, the majority usually
purchased 1-2 bags of snack, preferably of mixed-type in medium size and spent 21-40 baht for
them. The first reason for purchasing snacks was referred to the good taste of product; the most
favorite occasion that they consumed snacks was at the moment when watching TV
programs/movies at home. They normally consumed snacks at noon after main course and
purchased snacks during 12.01-18.00 hrs from convenient stores. They purchased snacks without
brand specification. If the needed brand was out of stock, they would substitute it with other
brands. However, if the needed snack was out of stock, they would purchase chocolate instead.
The respondents decided to purchase the snacks by themselves. They had neutral feelings to the

suggestion of their friends or acquaintances on what to buy after they had consumed the snacks.



In overall view, the marketing mix factors influencing the decision of teenagers in Mueang
district, Chiang Mai province towards purchasing snacks were averagely ranked at high level. The
marketing mix factors, including place, price and product, were accordingly ranked for its
influence to the decision of teenagers in Mueang district, Chiang Mai province at high level. The
top tree sub-factors that were ranked for its influence at the highest level were shown as follows:
good taste for product factor, easy and convenient to purchase for place factor, and reasonable

price comparing to its quality for price factor.



