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ABSTRACT

The independent study aims to study factors affecting employees-Oasis Spa brand
engagement. The data was collected by questionnaire survey of 57 staffs who had worked for
Oasis Spa Thailand in both Chiangmai and Lanna branches. Descriptive analysis namely,
percentage, mean, standard deviation, alpha coefficient, Pearson’s correlation coefficient and
multiple linear regression were used for data analysis.

According to the survey results, the employee-brand engagement generally was pride in
brand level. The factors affecting brand engagement of Oasis Spa Thailand employee in
Chiangmai and Lanna branches were the perception towards internal branding and the perception
towards employer brand.

The perception towards internal branding, the employees were acknowledged about the
internal branding which the organization tried to communicate. The employees’ opinion level totally
was agreed. The subordinate factors, which effected to the employee-brand engagement, were the
training support about the brand, the administrator support about the internal branding and the internal

branding.



The perception towards employer brand, the employees acknowledged the brand of Oasis
Spa as an employer. Their opinion level totally was agreed. The subordinate factors which
effected to the employee-brand engagement were the senior leadership and the working
environment.

After comparing between the perception towards internal branding and the perception
towards employer brand, which affected to the employee-brand engagement, found that the
factors, which had the most influent, were the senior leadership, the administrator support about
the internal branding, the training support about the brand, the working environment and the

internal branding as successive.



