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ABSTRACT

The purpose of this independent study was to study Customer Satisfaction Towards
Retail Mix of Khua Mung Thasing, Mueang Lamphun District.

In this study, questionnaires were used to collect data from 300 customers who bought
souvenirs at Khua Mung Thasing, Mueang Lamphun District, by convenience sampling. The
samples was divided into 2 groups by quota sampling method, 100 samples were customers who
live in Lamphun province and 200 samples were customers who live in other provinces. The data
were analyzed by using descriptive statistics which were frequency, percentage and mean.

The results indicated that the factor that important to most customers at the highest level
was as following data.

For product assortment factor was products have good quality and standard. For services
and store atmosphere factor was the shops have good image. For price factor was reasonable price
once compared to products. For promotion factor was friendliness and politeness of the sellers.
For place factor was good location with easy access.

The results indicated that the factor that satisfied to most customers at the highest level
was as following data.

For product assortment factor was products have good quality and standard. For services

and store atmosphere factor was the shops have good image. For price factor was reasonable price



once compared to products. For promotion factor was friendliness and politeness of the sellers.
For place factor was good location with easy access.

Regarding technical analysis by using Important-Performance Analysis: IPA found that
there are sub-factors in Quadrant A, which should be improved urgently: products advertising via
the internet, products advertising by using print media, products advertising by using television
and radio, equip outdoor billboards noticeable, provide special events to promote Khua Mung
Thasing, Mueang Lamphun District, provide information about Khua Mung Thasing, Mueang
Lamphun District to customers, provide sweepstakes for customers during the important festivals,
credit card payment is affordable and provide promotional gifts for customers, respectively.

As previously mentioned, there is only one sub-factor, “credit card payment is

affordable” which is in the price factor, but the others are in the promotion factor.



