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ABSTRACT

The objective of this independent study was to study the expectation of parents towards
services marketing mix of Chinese language schools in Khet Lat Krabang, Bangkok. The study
group was 200 parents of high school students, both those who had used and who had not used
the services of Chinese Language schools in Khet Lat Krabang, Bangkok. The data was collected
by questionnaire. Then all derived data was analyzed by descriptive statistics consisting of
frequency, percentage, and means.

The findings showed that most respondents were 51-60 years old females, holding
Bachelor’s degree and working as company employees. Their average monthly income was
30,001-40,000 baht.

It was found from this study that the questionnaire respondents ranked the marketing mix
factors at the high level, in the following order from high to low: personnel, process, place and
distribution channel, physical evidence and presentation, product, price. The marketing promotion

ranked at the medium level.



