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Abstract

This study had the purpose of comparing the buying behavior of ready-made clothes of
the working women of the government employees and those of the private sector in Chiang Mai
City. The data was collected from a sample population of 100 women who were government
employees and 100 women who were employees in the private sector. The data was then
analyzed using statistical description, frequency, percentage, mean and standard deviation.

The study results showed that the respondents were mainly at the age of 21-30 years old
whose education was higher than a Bachelor’s Degree and they had a salary between 20,001 and
30,000 Baht per month.

Most of the respondents chose to buy t-shirts or those with collars for wearing to work.
They made the decision to buy the clothes mainly from the fashion stores. They tended to buy
three or four items of clothes each time at a price of around 301-500 Baht apiece by budgeting
approximately 1,501 — 2,000 Baht monthly for the clothing. The purchase frequency was found
to be at one to two times each month during the weekdays (Monday — Friday), especially at the
beginning (first week) and at the middle (2nd and 3" weeks) of the month at around 15:01-18:00
hrs.

As for the mixed market factors, that affected their decision to purchase their ready-made
clothes, the respondents’ overall answers were averaged at a high level as shown in the order of

importance as follows: sales channel (wide or convenient walkway for shopping), market



promotion (good service and hospitality of the shop assistants), price (reasonable, and suitable

quality) and products (of good quality).



