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ABSTRACT

The independent study was undertaken to the study knowledge and understanding of
ceramic industry entrepreneurs in Lampang Province towards using information for cost
management. To collect data, questionnaires were randomly distributed to 102 ceramic
entrepreneurs of the study.

According to the findings, most of the respondents were managing directors and business
owners whose business had been in operating over 15 years. Interesting, most businesses had
authorized capital; lower than 5 million baht. The product were mostly gifts and souvenirs sold in
the country.

Businesses’ accounting were manually managed by the accountants; without the use of
prefabricated accounting software. The respondents were informed of the estimated cost of the
products and the information was used in management procedures. Profit and loss accounts were
utilized to make awareness of the businesses’ situation for most entrepreneurs. Furthermore, the
finding showed that most respondents had minimal, mediate and less understanding about the cost
classification, product cost elements and knowledge and understanding of cost management,

respectively.



