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ABSTRACT

The objective to this study was to investigate the marketing situation of highland brown
rice under the Royal Project brand after improve and change the product packaging. The survey
using questionnaire was conducted on 100 consumers from 3 branches of the Royal Project shop
in Chiang Mai province. The consumer’s acceptance and attitude toward new package was
analyzed in corporation with the change in sale. The ratio of data collection is randomly
depended on the number of consumer for each branch based on the results of descriptive

statistics.

The total sale data collected via Chiang Mai packing house of the Royal Project
indicated that demand for the packaged highland brown rice high in 2 months of each year,
August and December. This phenomenon is coincide with the annual Royal Project fair which is
used to promote the products of the Royal Project to consumer, together with, the Majesty King

and Queen’s birthday celebration.

The results from the consumer’s survey about acceptance and attitude to the new
package indicate that most of the consumers are female, with age 31-60 years old, with average
of 2 members in the family most of them are government’s employee with educational level
higher than bachelor degree. They make the decision to buy the product by themselves. They
prefer to buy the 1 kilogram package for 1-2 times a month with 1-2 packs each time because

they worry about the bug and aging smell of highland brown rice.



After changing the packaging material, the results indicated that the consumer highly
agree that product quality, clean, and beautiful package with all necessary information. Not only
the taste but maintenance and increase quality of shelf life resulting in increases the consumer’s
acceptable and attitude level to product. In addition, the consumers accept to pay higher price for
higher quality. The cleanness of the shop is also considered. The introduction and more
information from the vender with the good advertisement and promotion played important role

for the consumer’s decision.

However, the product without guarantee is not the problem for purchasing because
consumers have confidence in the Royal Project brand. Also the problems from the unclear
price, cannot bargain for price climitted marketing channel due to few branches, and unattractive

marketing promotion are not major problem for this product.

The results present that the total sale is increased 22 and 44 percentages after the new
package in 1 and 2 kilogram, respectively. Although the number of total consumers is not
increased but an average total purchase of each consumer has been increasing. These results
suggest that the renew packaging improve the total sell and order from the costumers even with

higher price.



