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ABSTRACT

The objective of this independent study was to study the consumers’ behavior in using
service at the Chiang Mai Arts and Crafts Product Distribution Centre. The data were collected by
questionnaire from 350 samples. The results were found as follows :

The respondents were mostly female with 31 — 40 years of age and educated with bachelor
degree and higher. Most respondents worked as government officer and earned approximately 10,001
— 20,000 baht per month. Most respondents by 56.3% frequently used service on restaurant with
expense less that 500 baht, by introducing from friends or acquaintances. Most of them come to use
the service at the centre for more than 4 times per year and annually used service for 3 — 4 times,
during January — March on working hour in the afternoon 12.01 — 3.00 pm. The respondents
moderately used service on agricultural product department (supermarket) by 34% and least on crafts
product department by 9.7%. They usually spent less than 500 baht on each department. The reason
for using service at the centre was the product quality. The consumers made decision for using service
by themselves and preferred promotion was discounting. The consideration for using service was
supporting product of the centre.

The marketing factors which influenced the decision for using service at the centre were

found as follows : the respondent mentioned the most effective factor were 1) Product: freshness and



quality of product, nutrition, consumption safety, product safety guarantee such as GMP, Food and
drug license and HACCP, and taste of product. 2) Physical: clean and beautiful decoration in both
inside and outside, and wide. 3) People: attention on cleanness, well-behaved and courtesy,
appropriately dress, good in service, service all customers equally, enthusiastic and promptly.
Therefore, the centre should improve the price according to customers’ purchasing power
that had income between 10,001 — 20,000 baht and should have more variety of products which
customer can have more chance to select the products. Discount offering during special event should
be the strategy that most customers interested. Some events should offer the signature souvenir of the

centre, which is the strategy that able to gain more income and improve the quality service.



