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ABSTRACT

The objective of this study was to study Attitudes of Consumers in Mueang District,
Chiang Mai Province Towards Bagged Hom Nil Rice. The samples composed of 400 customers,
age average 41-50 years, high school or certificate education, marriage status, monthly income
less than 10,001 Baht and having 3-4 family member. Toward their attitude, it was found that
most of the consumers used to buy Nil Jasmine Rice 1 kg.pag permonth and they have know
about this rice pag from family. The reason why they bought comcerning about quality and they
tend to buy this rice pack again.

In addition, the consumers have shown their understand of this rice pack at the high
leved or in the totall attitude was at (i = 2.86, S.D. = 0.77) while the cost, marketing and

promoting came out to show respectively.



