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ABSTRACT

The purpose of this study was to study the customer satisfaction towards marketing
mix factors of AFM Flower Seeds (Thailand) Co., Ltd.

The populations in this study were customers who purchase up to 100,000 baht of
AFM Flower Seeds (Thailand) Co., Ltd. The data was collected from 101 questionnaires and was
analyzed by quantitatively statistics including frequency, percentage and mean.

The findings revealed that the majority of customers were female, 30-39 year old,
bachelor’s degree holders, and were owner business. Most of them earned up to 50,001 baht per
year. The main reason of purchasing from AFM was for resaling. Most of the customers located
in the central region of Thailand. Their average sales per year range between 100,000 — 250,000
baht. The most purchased products from AFM were flower seeds. They ordered flower seed 6-10
times per year by telephone. Customer satisfaction towards marketing mix factors of AFM Flower
Seeds (Thailand) Co., Ltd. was 3.62, which was ranked as high level and all customers have
average level of satisfaction with the product is in much as possible.

It was found that the problem of AFM Flower Seeds (Thailand) Co., Ltd. were
inadequacy of products, lack of online purchasing service, and insufficient salesman visited

customer regular basis. AFM Flower Seeds (Thailand) Co., Ltd. should be provide products to



meet their demands, focus more on marketing online through website, and send salesman to visit

customer on a regular basis.



