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ABSTRACT

Consumer testing of anti-acne cream product containing propolis was conducted in
Meuang Chiang Mai District with screened volunteers. Volunteers were 46.7% male and 53.3%
female. Overall liking of anti-acne cream product containing propolis had liking scores like
moderately (6.9). Sticky, smooth, absorption and moisture after use had liking scores like slightly
(5.9-6.5). Aroma had liking scores dislike moderately (3.5). Gender, age, education, occupation
and salary of volunteers had no effect consumer test and just about right rating. Quality of product
and was most high factors that affect the decision to buy anti-acne products. Certification from
the relevant authorities, value compared price and advantage, price and packaging were high
factors that affect the decision to buy anti-acne products. Advertising, easily purchased, place,
promotion and brand were moderately factors that affect the decision to buy anti-acne products.
Gender had effect to quality and promotion factor rating. Education had effect to value compared

price and advantage factor rating. Occupation had effect to place factor rating.



