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ABSTRACT

Market is a place for exchanging and selling goods, and for meeting to exchange
information, knowledge and idea, as well as building relationship among groups of people.
Therefore, market is a space that reflects economic, social and cultural environment of a
community, and it is a public space that connects urban and rural communities together.

Specific product market has been with the Thai society for a long time. It has evolved
from a small market, which supports household industry products, and has expanded in
relevance with the economic environment and agricultural society to become a large scale
market, which sells specific product relating to the sources of production and consumption as
well as the location of the city both at the provincial and regional levels. Such specific product
market space usually locates at a place that can support a lot of agricultural products from the
production sources at the same time, and can transport the products to the consumption
destination conveniently, fast, and efficiently.

This research studies the flower market along the Ping River or Tonlamyai flower
market of Chiang Mai province, which operates as the economic gate of Chiang Mai City since
the past. With its location situated in front of the city facing land and water transportations, this
suitability supports Tonlamyai flower market to develop into an important economic source of
the Northern Thailand and Chiang Mai City over decades. This market reflects identity of
relationship between people, space, and flower selling activities in the society of the Northern

Thailand. Research methods used in this study was seeking in-depth information regarding



spatio-social characteristics of the market by using participant observation and in-depth
interview with a group of space users including the market owner, sellers, and buyers.

Concerning the relationship in the spatio-social components of the market, the
information retrieved from the research can be used as a basic concept to promote and develop
the environment within the economic, social, and cultural systems found in the market
including its location, which situates in the center of the city, the history and ancientness of the
market, its various operation duration, and joint space within shops that promotes interaction.
These are points for development which have been synthesized and developed into guidelines
for promoting environment and urban landscape of the market to be more significant.

Promoting the urban landscape of Tonlamyai flower market to be more distinctive can
significantly help motivating economic flow of the community as it is the space that connects
the relationship in the flowering system, and a distribution channel for consumer goods which
are transported from the production source in the rural area to the urban area. It is a social
center for meeting with people; displaying community’s culture, socio-economic of the
community and distinctive social environment, which makes this market differ from other
places. These are basic components that can be further developed to improve the potential of
the market in terms of being an economic space of the community, and also a guideline to
sustainably keep Tonlamyai flower market in the changing environment.

This research provides knowledge to promote urban landscape which brings about
distinctive points of social and cultural space to sustain the community as well as attracts
buyer’s money, and works as a tool that helps develop the community sustainably. This
development can be done by promoting the zoning of agricultural and environmental spaces,
promoting urban landscaping, and publicizing information to people in the community and

tourists, who will remember and can help spread the words about it.



