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ABSTRACT

This study was a qualitative research supported by in-depth interview on 13
broadcasting station managers (or representatives) and 12 disc jockeys, who work for the radio
broadcasting station in Chiang Mai Province, Lampang Province and Chiang Rai Province.

The research was aimed to describe the pattern of successful music radio program
format and to find out disc jockey’s techniques used in hosting of music radio program on FM
broadcasting. The findings of the study could be a good source of knowledge and useful for
those interested in the subject.

The results of this study showed that:

1. Factors that contribute to successful music radio program format were: disc
jockey’s freedom to create their own radio programs, strong participation by the broadcasting
regulator and station’s executive on radio program quality control, appropriate airtime that was
suited to the style of the radio program and target audiences, well qualified disc jockeys, giving
useful information to the audiences, using new channel of media such as radio online, radio on
mobile and monitoring & evaluation;

2. Techniques used by the disc jockeys that make music radio program successful
were: design of program format, pre — production, unique technique of using voice, music and
sound effects, integrity and firmness of the radio codes of ethics, and application of information

technology in producing radio program.


http://th.w3dictionary.org/index.php?q=qualifiedness

For research recommendations, should the findings of this study be used as a helping
tool for further planning and improving a music radio program, the researcher suggests as
follows:

(1) Music radio program format should not refer to only demographics of target
audiences but also refer to psychographics;

(2) Disc jockey’s professionalism should be regulated and standardized by
concerned authority;

(3) A disc jockey should not limit him/herself to a standard type of radio
programming, he/she should be original, stylish, and let the personality shine through and build
on it;

(4) A disc jockey should be a good member of his/her own society by participating
in corporate social responsibility (CSR) activities;

(5) A disc jockey should build a brand loyalty by employing customer relationship
management (CRM);

(6) Finally, communication arts or mass communication graduates should possess a
wide range of knowledge, not only on communication, but also on marketing, management of

media organizations, etc.



