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Abstract

The objectives of To Be Number One Project during 2545-2555 B.E. was to study
the communication factors of To Be Number One campaign and to study patterns and
components of its presentation within 10 years. The research was divided into 3 main parts;
in-depth interview, content analysis, and survey research.

The results indicated about the sender or To Be Number One Project. It found that To Be
Number One Project was founded to protect and solve drug problems concerning Princess
UbolratanaRajakanya of Thailand. The project’s objectives were to campaign, build up the
consciousness, lead the society to protect and solve drug problems, build up self confidence
among teenagers,and develop networks to protect and solve drug problems. Two target groups of
the project were teenagers,who were in and out of the educational institutions and who were
6-24 years old, and the people. The content of the project indicated that during 2545-2548 B.E.,
To Be Number One Project set the activities and planed its communication to express
drugdisadvantages and suggest leisure activities. During 2549-2555 B.E., the project focused
on creating self confidence among teenagers and developing networks to protect and solve drug
problems. The media of the project used were audio visual media and activity media. The audio

visual media included televisions, radios, newspapers,magazines, symbols, souvenirs, and



personal media. The activity media included campaign activities and contests. The receivers
of the project or most of the target group had the knowledge of To Be Number One Project
at high and averaged levels equally. The acceptance of To Be Number One Project was at highly
accepted and the behaviors of project’s participation were at frequency level.

Patterns and components of To Be Number One Project presentations within 10 years
indicated that its patterns including personal media or popular people, multi-media, two-way
communication to create participation, media to lead the society, and modern technology media
were its strategies. The components of its campaign found that during 2545-2548 B.E.,
the objectives of the project were indicating disadvantages and dangers of drugs and suggested
leisure activities. During 2549-2555 B.E., the project developed the content presentation such as
campaign to build up consciousness and creating people needs to protect and solve drug
problems, building self confidence among teenagers, and network development to protect
and solve drug problems. Media used during 2545-2548 B.E. were audio visual media
and activity media including personal media, television media, radio media newspapers, souvenir,
and activity media. During 2549-2555 B.E., the project increased the ways to communicate with
people such as websites, facebook and magazines. During 2545-4546, the receivers or the target
groups were the drug addicts and teenagers who were in and out of the educational institutions.
During 2547-2548 B.E., the common people, communities, and work places were added. Later,
in 2549-2555 B.E., the target group increased such as teenagers, who were in and out of the
educational institutions, drug addicts, the common people, communities, work places, jails,

reformatoriesand To Be Number One Project networks.



