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ABSTRACT

This research aims to study uses and gratifications on using Facebook of college students
in Chiang Mai province.

Survey Research was conducted by distributing questionnaire as a tool to collect data
from 400 samples. The population of this study were selected from undergraduate students in
Chiang Mai who had Facebook account. The data had been collected from April to May 2013.

The findings present that majority of the samples are female, age more than 22 years old,
and their average income are between 2,001 -5,000 Baht. Most of them are freshman of Chiang
Mai University and are studying in the Faculty of Humanities/ Social Sciences/ Liberal Arts.
Most samples access Facebook everyday by using free WiFi through smart phone equipped with
Android operating system. AIS (Advanced Info Service PLC) is the most selected mobile phone
network. They mostly accessed Facebook at university by spending 1 — 2 hour(s) per access, and
the most using time was at 18.01-21.00 hrs.

From the samples’ overview, they mostly used Facebook in purposes of searching
information and updating news of their friends, acquaintances and general topic, looking for
entertainment, enjoyment and originality, making relationship with their group of friends, giving

opinions in interesting topics, and posting their own picture and updating their life. Other than



that, the purposes of using Facebook for getting the most out of time, and doing online business
are founded moderately. And the less founded using purposes is learning and sharing their
opinions and doing brainstorming within their group.

Their gratifications in using Facebook are mostly found that it is a fast and convenient
channel in receiving information. The information provided is up to date. The samples could save
the time communicating with their friends and others. They have enjoyment from using it, and
could share their information among their group. Facebook have interesting and attractive image.
The users satisfy with “Like” button using for expressing their “Like” to pictures, information or
news. And using Facebook is the useful activity in their free time. Other satisfactions founded in
moderate level are that Facebook provides novel contents; the users satisfy making their own
identity and chatting through Facebook.

Last but not least, there are some problems and obstructs in using Facebook. A careless
supervision of related organization toward Facebook is fairly founded. Others are increase of
human rights violation, increase of additional devices and internet service expenses, improper
website, improper language and presentation, problem in forming relationship with others,
problem in access through Facebook account users, problem in Facebook exquisite operating
system, problem in a quality of posted information and news, and problem in computer devices

not being well support the use of multimedia.



