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Abstract

This individual study has the objective to examine the participation of listeners of radio
programs in Chiang Mai province through social media by studying on listeners of 4 radio

programs and channels as follows:

1. Happy Time Program from FM 98 MHz Channel,

2. Modern Life Program from FM 98.75 MHz Channel,

3. Mun Program from FM 104.75 MHz, and

4. XFM Program from 92.75 MHz.

In addition, the study will focus on the strength, weakness, opportunity and threat of the
participation of the listeners who listen to these four programs through social media from the
opinions of producers of the programs. This study uses both the qualitative and quantitative
research methods. The qualitative research method uses the in-depth interview and the non-

participatory observation disciplines. Meanwhile, the quantitative research method uses the



coding sheet data collection for collecting the desired data from social media. The obtained data
are analyzed with the descriptive statistics in order to extract the percentages and means which
can be used for interpreting the data. The findings from the study indicate that the participation of

the listeners who listen to the radio programs through social media can be classified into 7 types

as follows:

I. Participation by making song requests,

2. Participation by reporting the broadcast effectiveness,

3. Participation by Liking the posts by DJs,

4. Participation to special games for some prizes,

5. Participation by giving the feedback/suggestion,

6. Participation by creating the contents to be posted on social media, and
7. Participation by sharing information and links of other websites.

It is also discovered that the studied programs are consistently changing their styles so
that they will always be clear, fast, accessible and up-to-date. This reflects the change of
communication trend of radio media from one-way communication to interactive communication

whereby senders and receivers of messages can swap their roles with each other’s instantly.

Concerning the contents of the participation to social media, the producers of the radio
programs cannot control them. Hence, some parts of the contents are inappropriate in terms of
language used because the users of online media do not have to disclose their identities, which is
the limitation of the online media. This might make listeners who do not have maturity believe in

all the communicated contents and will lead to some problems later. Furthermore, the Admin



(administrative of the online media) system is necessary because it can be used for controlling the

contents of the listeners’ participation to social media.



