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ABSTRACT

The objectives of the study are as follows. 1) To evaluate the customers’ buying behavior
of Siam Commercial Bank’s life insurance in Lampang Province. 2 )To evaluate the purchasing
factors of Siam Commercial Bank’s life insurance in Lampang Province. 3) To evaluate the
customers’ satisfaction towards Siam Commercial Bank’s life insurance in Lampang Province.
Primary data were collected by distributing Questionnaires to 140 samples who selected Siam
Commercial Bank’s life insurance in Lampang Province. The samples were selected by accidental
sampling at Siam Commercial Bank, Lampang branch during March to April 2013. Data were
analyzed with percentage, arithmetic mean, and standard deviation.

The results of the study on personal information of 140 samples who selected Siam
Commercial Bank’s life insurance in Lampang Province showed that most of the samples were
female, aged between 31-40 years old, had single or married status, had bachelor’s degree or
equivalent (63.57 percent), were a company’s employee, had monthly income between 20,000-

30,000 Thai Baht, with family’s monthly earnings higher than 100,000 Thai Baht.



The evaluation on 140 samples’ buying behavior of Siam Commercial Bank’s life
insurance in Lampang Province found that most of the samples preferred short-term life insurance
(New Saver Plus) with annual premium between 20,000-30,000 Thai Baht, and face amount
between 100,000-200,000 Thai Baht. The services were valid between 1-5 years. The main
purpose of choosing Siam Commercial Bank’s life insurance was to save money. Premium was
paid annually with cash mostly.

The study of the relationship between buying behavior and personal information by chi-
square at 0.05 significance level indicated that age, income, occupation were related to the buying
behavior of Siam Commercial Bank’s life insurance, types of life insurance, rate of annual
premium, and face amount.

The evaluation on purchasing factors of Siam Commercial Bank’s life insurance showed
that the most important factor was the bank officers; they should be informative and were able to
give good explanations of the product. The second factor was the location which should be
convenient for accessing. The third factor was the process of services; method of premium
payment could be done via service center which the customers could trust.

The evaluation on the customer’s satisfaction towards Siam Commercial Bank’s life
insurance, Lampang branch found that the samples were mostly satisfied with three aspects. The
first was the stability and reliability of Siam Commercial Bank. The second was the convenience
of premium payment method that could be done via bank account and bank counter services. The

third was the reliability of the bank officers.



