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ABSTRACT

This research aimed to study the following areas: (1) to evaluate behaviors for using
Centre for Skills Development in Phayao province (2) to evaluate marketing factors which are
influence consumers’ decision in using training service of the Center for Skills Development in
Phayao province and (3) to evaluate consumers’ satisfaction towards the use of training service of
the Center for Skills Development in Phayao province. Questionnaires were used to collect
primary data from 400 samples who were randomly selected and who were the clients of training
service of the Center for Skills Development in Phayao province. Descriptive statistic, rating scale
and Likert scale were used as an evaluation method.

According to findings, the general characteristics of the studied sample could be
characters as; male aged between 41- 60 years old, 8000 THB with an areas monthly of less than
educated to high school or equivalent education, resided in Phoyao province and employed as
general workers.

Considering behavior of samples who were the clients of training service at the Center
Skills Development in Phayao province, most registrations were done independently. The samples
first approached to the center for the purpose of registering to the skill development for career

seminar which was known via printed media and sign boards.



Reference to marketing factors which influenced the samples’ decision in registering to
the Centre for Skills Development in Phayao province, the most important these factors were
services, products and personnel, respectively.

In term of samples’ satisfactions; innovated and high technology equipments fell under
service and quality section; experienced lecturer to transfer knowledge fell under personnel
section; well equipped center fell under facilities section and knowledge adoption for career fell

under benefits of the training section were the most four satisfactory matters.



