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ABSTRACT

This study attempts to study factors affecting the number of international tourist to
ASEAN member countries. Among of those countries, ten countries with the largest number of
travelers are United Kingdom, Germany, France, China, Australia, Korea, Japan, United States,
India, and Hong Kong. This information has been analyzed by Panel Data which is series of
annual data since 2000 to 2011. Cross section data from ten countries has been derived from
Gross Domestic Product (GDP), Inflation Rate, Exchange Rate, Travel Promotional Campaign in
ASEAN member countries, World Economics situation, and Political Situation in ASEAN
member countries.

The results of panel unit root tests found that number international tourist to ASEAN
member countries, Gross Domestic Product ,Inflation Rate, Exchange Rate were stationary at the
first difference data or had the order of integration with and I(1). Additionally, panel cointegration
using Kao residual cointegration test those variables have long-run relationship. Fixed Effects
Model based on OLS estimator and DOLS estimator found that Gross Domestic Product,
Exchange Rate and Travel Promotional Campaign in ASEAN member countries have a positive
effect to the number of international tourist to ASEAN member countries. However, World
Economics situation and Political Situation in ASEAN member countries affect to number

international tourist to ASEAN member countries oppositely.



OLS estimator is better than DOLS estimate because it has lower BIC. From OLS
estimator, it has been found that if exchange rate increased 1 percent, the number of international
tourist to ASEAN member countries would be increased 0.11 percent. Therefore, government
should control exchange rate stability in order to increase number of international tourist to
ASEAN member countries. Moreover, the number of international tourists to the member of
ASEAN countries will increase for 0.087 percent as an addition of travel Promotional Campaign
in ASEAN member countries. Therefore, government of ASEAN member countries should
support travelling campaign by promoting resource of ASEAN countries that could affect to

long-term traveling improvement.



