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ABSTRACT

Chiang Mai University has many traffic problems such as traffic congestion, insufficient
public transport and so forth. One possible solution for these problems is applying Travel
Demand Management (TDM). Travel Demand Management measure need to be accepted by all
concerned parties. Thus, this research applies by 360-Degree Assessment in TDM selection

process that this measure is suitable for Chiang Mai University.

This research was done by interviewing all users; a group of students, a group of staff, a
group of visitors and a group of Chiang Mai University board. Two questionnaire surveys are
performed to find importance of each factor that affect the travel demand, the importance of
samples, to study the acceptation of the TDM measures and the providing effectiveness that affect

acceptability of the TDM measures.

The results of the analysis consist of the weight of the factors that affect the travel
demand, weight of sample and 360-Degree Assessment. The factors that affect the travel demand

are travel time, which is the most important factor, travel cost, and convenience of travelling. The



priority for TDM selection is a group of students, a group of Chiang Mai University board, a
group of staff, and a group of visitors respectively. By applying 360-Degree Assessment, it is
found that communication technology is the most accepted, follow by the land use measures, and
the restriction measures. The rank of accepted TDM measures is different when providing
effectiveness of TDM results. Without providing effectiveness, TDM with pull measures are
mostly selected. However, TDM with push measures are also accepted by knowing their

effectiveness.

In conclusion, the suitable TDM measures for Chiang Mai University are pull measures
together with push measures, the measures include; promoting public transportation, walking,

bicycling, online working, and prohibiting the live-in-campus students to use personal car.



