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ABSTRACT

This study aimed to analyze Thai commercial banks and to find the form and how the
contents of their websites are presented. The samples used in this study were seven Thai
commercial websites which consisted of 4 large banks and 3 medium banks. The instruments
consisted of the surveys, questionnaires and website evaluation forms. The statistics used were
percentage, means and standard deviation.

From the study, it was found that Thai commercial websites are in the form of dynamic
website and are classified as business and marketing websites. The four large Thai commercial
banks present their backgrounds and corporate governance policies. In terms of customers, the
information of products, types of services including news and activities are presented. For the
three medium Thai commercial banks, in general, all aspects of information are presented as same
as the four large Thai commercial banks.

The results of evaluating the designs of Thai commercial banks from each bank’s web master
were found that the satisfaction level towards their designs were rated at the highest level ati =4.30.
The aspects rated at the high level at X =5.00 are such as the screen displaying the unique of the
banks and the access with unlimited browsers. For the results of analyzing the overall contents,

they were rated at the moderate level at X =3.00. The aspect rated at the highest level at X =5.00



is how the contents are completely presented. For the medium size banks, the overall satisfaction
level towards their designs were rated at the high level at X =4.26. The aspect rated at the highest
level at )_( =5.00 is the access with unlimited browsers. Also, the overall contents were rated at the
moderate level at)_( =3.21 and the ways they present the contents completely and systematically were
rated the highest level at X =4.67.

It was found that in terms of experts’ opinions towards the designing websites of
each Thai Commercial Bank and among the large four Thai commercial banks, Siam Commercial
Bank’s design got the highest rate. Siam Commercial Bank’s website has the highest mean at 4.30 and
the aspects of arranging the tables, dividing margins, setting the pages, using the space and setting
up the lines appropriately were equally rated at the highest rate at 5.00. For the medium banks’
websites, they were evaluated at the highest level. TMB Bank has the highest mean at 4.05 and
the aspects which were rated at the same highest mean at 4.67 are the width of the web browsers,
the proper screen solutions and the beauty of the websites. Also, Thanachart Bank’s name lists,
addresses, electronic mails, newsletters, new groups and discussion were rated the same.

Furthermore, the researcher gives suggestions for further studies as well.



