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ABSTRACT

The independent study of Buddhadasa Bhikkhu's Buddhist Media Management of
Wat Umong (Suan Buddha Dham) Chiang Mai Province for Buddhist Learning Purpose to study
the value of Buddhist media created by Buddhadasa Bhikkhu which is permanently displayed in
Wat Umong. The study focuses on problems in media management for raising the place to be the
Buddhist morality learning center. The study also tries to create management model to make the
place onto the authentic purpose of Buddhadasa Bhikkhu.

The study's method was started at related documents researching, such as
Buddhadasa Bhikkhu's ideas, Buddhist's doctrine, derivation, media's values and related theories.
Then, the observer attended fieldwork, collecting the Buddhist media in both qualitative and
physical contents. The observer randomized people in Wat Umong, Suan Mokkh in Surat Thani,
and Suan Mokkh Bangkok for interviewing. Then, the observer compared achievements in
management context from each place to study problems and find the management model to raise
Wat Umong to be the Buddhist learning center which correctly suits with the Buddhadasa

Bhikkhu's main purpose.



The study finds the Buddhadasa Bhikkhu's media has its own values, originating from the dharma
which releases one from the world. Buddhadasa had researched dhamma from Pali monks and
followed it conscientiously, since he found the fact that no one ever mentioned and was
previously distorted. So, his teachings have advantaged in education, art and culture, economy,
social, environment, history and more. Above all, the most important value of the media is the
spiritual value which makes the media consumers understand Buddhist's doctrine principles to
conduct their lives. Being the media that Buddhadasa most paid attention, Dhammakos is the
dhamma principles that were collected in 80 books and in the plaque of Buddhist history in the
pre-Lord Buddha period. The value of the media is independent. It does not depend on any
locations or conveyers.

The observer found the place and conveyers have been intervening obstacle in
imparting value of Buddhadasa's media in Wat Umong. The personnels in Wat Umong lacks
understanding and have attitudes that do not conform to Buddhadasa's intention and principles.
These make the media in Wat Umong has not been organized efficiently. The media is displayed
in inappropriate place and lack of maintenance. There is also no staff to explain audiences the
meaning of the media and the guidance to read it. These make visitors do not know that the media
in Wat Umong have the Dhamma contents. It is therefore different from the media in Suan
Mokkh in Surat Thani and Suan Mokkh Bangkok that feature the staffs to inform audiences.

Nevertheless, according to the SWOT analysis, the observer found that Wat Umong
still has enough latency for being the Buddhist morality learning center because the appropriate
environment in the area. Also, this temple is also one and only extension of Suan Mokkh in Surat
Thani that was guided by Buddhadasa. It also features a large numbers of Dhamma media created
by Buddhadasa.

The observer also analyzed the study's results from document and fieldwork of Suan
Mokkh in Surat Thani and Suan Mokkh Bangkok to create the model of media management in

Wat Umong to be the Buddhist morality learning center dubbed “8R’spirit”. The observer used



the principles that are applied to suit the current time along with the Buddhist doctrines (such as
threefold method of training in morality, concentration and wisdom) to make the eight processes
that personals in Wat Umong will follow strictly step by step. The 8R’spirit model includes 1)
Reception 2) Restore 3) Relocation 4) Reaction 5) Re-education 6) Reunion 7) Redeem 8)

Realization



