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Abstract

This independent study aimed at examining attitude of consumers in Mueang
Chiang Mai district towards ecological cars. Samples of this study were specified to 300 people
residing in Mueang Chiang Mai district, desiring to purchase or having purchased a car within 1
year. Questionnaires were used as the tool to collect data. The statistics using for analyzing data
were frequency, percentage, and mean while the inferential statistics being applied with this study
were Independent-Samples T Test and One-Way ANOVA.

The findings showed that most respondents were female, aged 21-30 years, held
Bachelor’s degree as the highest educational level, worked as officer or employee of private
company, earned monthly income at the amount of 20,001 — 30,000 baht and owned a car.
Purpose in using a car was for self-convenience in travelling and they were the one who
purchased and used that car.

In the cognitive component, their cognition towards the concept of ecological car
was ranked at medium level and in the affective component, their affection on the concept of
ecological car was found at ‘agree’ level. The respondents agreed the most with the support of
state sector; followed by the energy saving and the environmental friendliness, the emotions, the
general quality and efficiency of the car engine, and the price, in orderly. Their affections on

maintenance and security were, however, ranked at neutral level.



In behavioral trend component, their overall behavioral trend and purchasing
behavioral trend were ranked at ‘probably purchase’ level. Average prices that the respondents
found appropriate were 335,143.33 Baht/a car as the minimum amount and 696,363.33 Baht/a car
as the maximum amount.

According to the tendency to purchase ecological car, the finding showed that the
factors of being the car buyer, affection towards ecological car, and cognition towards ecological
car affected to the purchasing behavioral trend. The respondents with different levels of those
factors got different level of tendency to purchase ecological car with statistical significance at
0.01 level.

According to the affective test, the findings showed that the cognitive component
affected the affection towards ecological car. The respondents with different cognitive levels got

the different affection towards the ecological car with the statistical significance at 0.01 level.



