d' A % Y a v Aa g Y a o A
FALIINMIAUAINUUDAIS ﬂiz‘]J’J‘Llfﬂi@ﬂﬁuiﬂ“ﬁﬁlﬂlﬁlx‘]@Uiiﬂﬂiu@nﬂ@mEN

= [ 4 v Aa [ a\ 4
o lnunensusssulsenuaInazaunIndunuilad
Y A a Y
RN UWAINAE A
Sy VIMIFInaumIada (N13nain)

d' % F% a
ﬂﬂ!zﬂiﬁ»lﬂ]ﬁﬂﬂ%ﬂ‘ﬂ1ﬂ1‘iﬂuﬂ’n!mﬂ®ﬁi$

[

4 an I [
B19178 MT.3TN U 015]']58‘1/]’]_I§ﬂ‘]%l'lﬂaﬂ

4 [ =) a s 1
219150 A5. SUEN INTas flmﬁﬂ‘ﬂ‘]ﬁﬂ‘]gﬁ%m
YAl
UNANED

Yy a ¥ X ao s A = o A A
NITAUAIVUDTISATIU 1]'J@']Qﬂ5$ﬁ\?ﬂLWf]ﬁﬂﬂ’]ﬂi$ﬂ'§uﬂ’]§@ﬂﬁu1ﬂcﬁ@maq

9 @

a o = = (B 4 aa [ o o Jd o ] ~ EY
HU3 Inaludunoeurelvuaensussstlsenuddinasaunindinuiaa ddegranlely
Y

=1 g Y o w A~ f L4 v Aa ]
ﬂ'liﬁﬂ‘H'lﬂﬁ\Tﬁ ﬁ@ ANAIFTUIATNTIUNN 9100 (UHIFU) T]G?ff]ﬂ‘ill‘ﬁiihﬂigﬂu%ﬁﬁW'lu‘ﬁuW]'lﬁ

U Q

Y
ﬂ?\?W]W ﬁi'lﬂﬂ (UITU) 5511!'31!1/]\11’11]?] 25 9411 hlumlﬁ'ﬂonﬂﬂlﬁ@ﬁ {INW'J@L%?NGLWN ZSTH'J‘L! 300
Y < A A 3 9 a ¢ Y Y aa
31y Tﬂﬂi“ﬁl!ﬂﬂﬁﬂﬂﬂ?ﬂlﬂumﬁ@ﬁﬂﬂsluﬂ'lﬁlﬂﬂﬁ'lﬂﬁﬂllﬂlﬂu“ﬁ ﬂ'li'JLﬂﬁ”IgﬁsUﬂll“ﬁislfﬁﬂﬁ

a Y Ay 1 =
LBIWTITUUN llﬂllﬂ AUD IDYAS LLASNUNAY

= 1 9 1 I a =
AINNITANHINUIN ammmua’emammu%mﬂmwamga 818 31-40 1l

g

aownmdausa  lyasluanugua szaumsaneliyaies UszneuorFwminau

o

A o = Y A 1 A =~ a o A @
VIHNBNTU Mﬁ?ﬂhlﬂiﬂﬂmﬁﬂ@ﬂm@u 10,001 - 20,000 LN UAUDATIUANAD NITANU
1 1 g Y a a [ 14 v A v d a o =
ﬁflu‘lﬁﬂjlﬂu@,ﬂﬂux‘luﬂ1ﬂ wazrannuNnszausInasaunsnamnwlad 245 uuy 7 1 veq
TUINTNTUNN N9 (WMIFU)

=2 v A 1 v A g 4 v AaAa
wansAnE1YateNUNanenIzuIUMsAndu laFonsussINYsenuFInasaw

[ [

@ J ay 4 Y a o A = ' ' 9 Y 9
ningnwlaa GU’E']\‘]ﬂﬂiiﬂﬂiu@“ﬂﬂm@\‘]!‘]ﬁlﬁiﬂh W‘U'J']@ﬁﬂﬂl!ﬂﬂﬁ@ﬂﬂnﬁlﬂﬂﬂ'lﬂﬁ'lﬂﬂ]ﬂﬂ

g

Y
1 v A Y

o Aa A ,3 v Aa o o a 4 9 1
ﬁﬁ]ﬁ]ﬂﬂhﬂﬂﬂﬁ&lq\iq@ﬂﬂu ﬂWuLﬁﬂ@ﬂi%iuﬂTi“]f@ﬂi%ﬂu‘]ﬂ@]fﬁz’dllﬂi‘wEll,ﬂu!ﬂ/\lﬁﬂ IJ]Jﬂl,l,ﬂ
9 9 o o ) J o A 9 ~
G]’E’Nﬂ1iﬁ51\1°ﬂﬁﬂﬂi%ﬂuﬂ’ﬂlli]uﬂﬂllﬂ@luLﬁﬂllﬁgﬂiﬂﬂﬂiﬁiu@u1ﬂﬁ TONONUIND ABDINTTU

a Qldl =\ d' = = 9 1 v A dy v AaAa
N’Hﬁ’gﬁ’iJul’?])Gl‘]ﬂﬂJ@Lﬂ‘HEJm’EﬂEJ/LMEJEﬂMLLﬂ llfﬂiﬁﬂ‘]sl1"1]?)3;I,ﬂﬂf]uﬂ1’§ﬁﬂﬁuslﬂclfﬁ)ﬂigﬂu“]n@l



o 4 a 4 A A aa zg @ Y Sq Y A zi’
ﬁ%ﬁﬁJVIiWﬂlﬂuW‘lﬁﬂ*ﬂWﬂ’ﬂ']ﬂLW@uWﬁﬂiy”lﬁ“ﬂ!ﬂﬂ“ﬁﬂﬂﬁgﬂuua'} Lﬂﬂ!“ﬂﬂcl‘;b'“lltlﬂ']ﬁ!@ﬂﬂ“]fﬂ
v Aa v a L= dy o 1 P 1 Y Y
ﬂixﬂumﬂﬂzﬁumwmﬂmwﬁﬂ ﬂﬂ@@]3']!"1.]ﬂﬂﬁgﬂl.lf)fqlflu!,ﬂﬂl“ﬂﬂﬁﬁJﬁliﬂzﬂ']lelﬂ mumﬂwaﬁlu
v A Ay v Aaa [ 4 = d A 9 ) Y [ =<
ﬂﬁﬂﬂﬁﬂ%ﬂﬂizﬂumﬂﬁzﬁuth’JmuM’dﬂ ﬂ@ﬂ@\?ﬂ"lﬁﬂ??ﬂuuﬂﬁlﬁﬂﬁﬂﬂﬂﬁj FINTOU-
[~ 1 A A o W v v A g v Aaa @ 4 a J Y
ﬂﬁ'JHJuﬂﬁ]uuﬂﬂaﬂuﬂj']uﬁ']ﬂmuﬁﬂﬂ15ﬁﬂﬁuclfﬂﬁlf@ﬂﬁxﬂu“ﬁﬂﬂﬁ%ﬁuﬂiwmﬂutwﬁﬂ AU
A o A Ay A A a A 4 9 2 o A o Y 9
NHANITITIUNNYNAINITVD ﬂ@ﬂ’ENﬂ'l3"]5@&W1JL@3JL1J@3J§151U1@3J"IWUU LLﬁgﬂ’ﬂ’ﬂﬂﬂﬂ']clﬁﬂaUN']cl‘]f
A A v Aa o 7 a I Y A v @ Aa 1
'1J5fﬂﬁ"]f@ﬂigﬂu“lf']@]f’fo’fiJﬂﬁwﬂLﬂuLWﬁ@@ﬂﬂﬁﬂ ﬂam}Qﬂﬁﬂ’m&mmiummmmumumz
v Y
asouns luonaminIY
= o o v [ a A A 1
Waﬂ’liﬁﬂ'ﬂ'lﬁgﬂﬂﬂ')'INﬁWﬂiUuﬂJ@\?ﬂﬂﬂﬂﬁ?uﬂigﬁﬂﬂ?ﬁ@ﬁ'lﬂﬂﬁﬂ'li‘ﬂllﬂﬁ@]ﬂ

A =)

v Aa dal Y a o [ ] 4 v AAa
ﬂ5$°]_l’3uﬂ1§¢]ﬂﬁu1fﬂ°ﬂ6ﬂl@Q@,Uiiﬂﬂiu’O'llﬂﬁ]mﬁ)\il“lf‘c’l\‘icl‘ﬂﬂ@]ﬂﬂiﬂ‘ﬁi‘illﬂizﬂu‘]f’)@]ﬁg’du

]
v A =

v = J 9 Y ) v 9 a o Jd A
‘Vli‘WfJLﬂuLWﬁG] @ﬁ@ﬂllﬂﬂﬁﬂﬂﬂ?ﬂiﬂﬂ??ﬂﬁ?ﬂﬂlﬂJﬂ'lLﬂaEJ’q\‘It:fﬂﬂluﬁi]i]ﬂ@WHNaﬁﬂm“ﬂ iR

g

]
v =

¥ Y aa A o v ¥ o A4 o & v o~

M3 1iANNANATEIRIaNge Pateaiuiia InanudiaguningaluiGesdasuielseiull
) dal I ~ A (Y] v Y [ Y '

ANuIINgaN asafsslaiungl uag 6 wou My Tademurean1anIsIaiiviig

IianudvauinigaluGewnantlaiinmsvessuimsnannliuimsazainunmsaane

Tateaumsduaiunisaaia IdanudnguinigaluFes Twminauneslddugii

a [ 4 o Y o 9 o o td' d‘ Yo o ] A d‘ =

paanaen dadeauwiinay Tianudidyunigaluiselvduuzihgiemaesiioldayn
[ 2 o 9 { 4 1 4 4

Tavemuaainauenianenn anudiaguinigaluiFesnnuindedovesesdans

o o Y v o o = 4
(FUIMINTINN AA (Wyy) Jeseaunszuiums ImanudiagunnngaluGedssuy

Y a ~ <3
ms“lwmmsummazmn 39137



Independent Study Title Buying Decision Making Process of Consumers in
Mueang Chiang Mai District Towards Gain 1" Life
Insurance Policy

Author Miss Tatiya Takaew

Degree Master of Business Administration (Marketing)

Independent Study Advisory Committee

Lecturer Dr. Warat Winit Advisor
Lecturer Dr. Thunyanee Pothisarn Co-advisor
ABSTRACT

This independent study aims to explore buying decision making process of
consumers in Mueang Chiang Mai district towards Gain 1" Life Insurance Policy. Samples of this
study were specified to 300 life insurance consumers from 25 branches of Bangkok Bank Public
Company Limited in Mueang Chinag Mai district. Questionnaire was applied as a tool to collect
data. Then, data was analyzed by the descriptive statistics, including frequency, percentage and
means.

The results of the study were that most respondents were married female of 31-40
years old without children. They graduated in Bachelor’s degree and worked as employee in
private company. Their average salaries per month were 10,001-20,000 Baht and their main
hobby was watching movies. The majority of respondents were considered as saving customers
as well as customers of the Gain 1" 245 Plus, a life insurance and saving plan with 7 years of
premium payment, as offered by Bangkok Bank Public Company Limited.

The findings on factors affecting the buying decision making process of consumers
in Mueang Chiang Mai district towards Gain 1" Life Insurance Policy presented that the

respondents paid highest level of importance to factors as follows. In terms of motive, the highest



important factor affecting the buying decision making process was the need of future assurance
for oneself and family; followed by the need of savings to be spent during the retired/aged period.
Prior to purchase the Gain 1" Life Insurance Policy, the respondents learned about the insurance
from friend or relative who already applied for it, under the criterion of affordable premium rate.
In terms of purchasing rationale, the highest important factor affecting the buying decision
making process was the need of assurance for family. It was found that the family was an
important group influencing the buying decision of respondents to purchase the Gain 1" Life
Insurance Policy. In terms of post-purchase behavior, the respondents needed to purchase more
insurance plan if their income was increased. Factor that aroused them to repeat their purchase of
Gain 1" Life Insurance Policy was the need of future assurance for oneself and family.

Hereafter were shown the important level of service marketing mix factors affecting
buying decision making process of consumers in Mueang Chiang Mai district towards Gain 1"
Life Insurance Policy. In product factor, the highest importance was the offer of high insurance
coverage. In price factor, the highest importance was the proper premium rates as well as the
possibility to pay for the premium yearly and semi-yearly. In place factor, the highest importance
was the convenient service hours of the Bangkok Bank Public Company Limited. In promotion
factor, the highest importance was the availability of staff to introduce products to customers. In
people factor, the highest importance was the advice and the assistance of staff to solve out
customer’s problems. In physical evidence and support factor, the highest importance was the
reliability of the organization itself (Bangkok Bank Public Company Limited). In process factor,

the highest importance was the convenient and rapid service system.



