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ABSTRACT

This independent study was to study behavior of consumer in Mueang Chiang Mai
District Towards Purchasing Washing Powder . Data were collected by using questionnaire with
200 male and 200 female consumers. All obtained data analyzed by using descriptive statistics
(frequency, percentage and median).

From the study, it was found that many of the respondents were aged over 40 years
old, educated at bachelor degree level, single, were private company officers, with an average
monthly income Less than 15,000 baht, lived in a house/town house with average of 3 other
members. Most of the respondents owned a washing machine.

The summary of consumer behavior in purchasing washing powder in Mueang
Chiang Mai district were: the respondents used powdered detergent that could be with both
washing machine and hand-wash, the preferred choice is the one which is contained in a
waterproof bag and 1.3 kg. bag. The respondents purchased detergent once a month and the
“Breeze” brand were the most preferable choice or choosing 2 to 3 different brands in the same
time. The main reason in choosing detergent was its cleaning ability and preferred using the same
brand; however, customers want to change the brand if they saw the price was getting higher.
The respondents purchased detergent from the supermarket since it was easy to access. Most of
the respondents saw TV advertisement and preferred the one with and extra size and giveaway.

Customers were impacted by the promotion they were exposed. They went shopping alone and



intended to buy detergent one bag at a time with any other goods. The purchasing time varied
around 6.01 to 10.00 pm. and the average amount spent on detergent was around 201 to 300 baht.

Conclusion of the sub factors that Influence to purchasing with highest average
point in 10 following order were: 1) well organize product placement, 2) the items were always
available, 3) easy to purchase, 4) no hand irritation, 5) clothes remain in a good condition with
vivid color after washing, 6) able to dry overnight without bad smell, 7) lower price compared
with another brand (same average), 8) present smell, 9) various container size and 10) special

promotions comparing with another brand (same average).



