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ABSTRACT

The purpose of this independent study was to study Behavior of Parents in Mueang
Chiang Mai District Towards Buying Premium Modified Milk Powder for Six Month to One
Year Old Infants. Data were collected from 300 consumers by using questionnaires and analyzed
by using descriptive statistics including frequency, percentage and median.

The study showed that most of the respondents were females, aged between 31 and
40 years old, educated at bachelor degree level with a salary between 20,001 to 30,000 baht and
were employed by private companies.

The summary of this study show that the respondents generally bought modified
milk powder Enfapro A+ brand, the reason toward selecting were completely nutrient, the most
important benefit were help brain development, quantity between 1,000 to 1,500 grams, choose
carton box package (with aluminum bag inside), buying average 2 times a month, the buying
expense about 730-829 baht, the most important reason to buy were having nutrient baby needed
(at highest level), the period of time in month of buying were unidentified, buying in Saturday
and Sunday, the purpose of purchasing were when going out to buy another home utensils, buy
2-3 cans /boxes / bags per time, purchasing from Hypermarket (BigC , Lotus, Makro), making
decision by themselves to buy the milk, have seen in televisions advertisements, go with
girlfriend or boyfriend, wife or husband, the period of time in month of buying were unidentified,
feeling satisfied / impressed after buy a modified milk powder and the most frequently trouble

were have unknown retail store.



From the study, marketing sub-factor that ranked top ten highest average were:
Sellers have studied about the milk and supplementary food that serve the customer need,
Secondly, the milk shelf obviously emplacement, The milk safe for baby to consume, The price
suitable for quality, Milk brand were wll-known and comfortable to go to purchase equally, There
were premiums for free when customer bought, The milk were pass Food and Drug
Administration and sellers introduce new data of powder milk for customer, There were attractive
commercial TV ads, The ingredient of milk suitable for child at each age and easy to go to the

selling place or located on the mail road.



