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ABSTRACT

This independent study aimed to examine behavior of Thai tourists towards choosing
accommodations in chiang khan District, Loei Province. Research samplings were specified to
400 Thai tourists who traveled chiang khan district, Loei province. Data collection was completed
by using quota sampling technique; then the derived data were analyzed by using descriptive
statistics including frequency, percentage and mean.

The study results revealed that the majority of the respondents were females, age
between 21-30, single, the highest level of education was Bachelor Degree, being school students/
university students and had fixed income 5,000-10,000 baht per month.

According to consumer behavior, it was found that most respondents travel to
Chiang Khan district, Loei province for tourism/stayed. The top destinations of tourism
attractions in Chiang Khan district, Loei province were kaeng kood koo, phu tork scenic point and
landscape of Maekhon River Bank. The impression of Chiang Khan was an ancient city. The
most accommodation type chosen by the tourists in Chiang Khan District was Homestay, traveled
to Chiang Khan district by personal cars, was their first time travel to the district, traveled and
stayed with friends, stayed by group of 3-5 people for two nights. Most of them chose to traveled
and stayed on Saturdays-Sunday, chose to traveled and stayed on March, chose the

accommodation where was located next to the bank of Maekhong River. They previously booked



the hotels, resort, guest houses, or homestays directly. The chosen price of accommodation was
501-999 baht, paid with cash. The reasons of chosen the accommodation were wanted quietness
and privacy. Most of them searched information from the internet. The most influential person in
choosing accommodation was themselves and they felt satisfied with using service of the
accommodation.

The study’s results of service marketing mix factors affecting choosing
accommodation in Chiang Khan district, Loei province found that the respondents considered 10
sub-factors of service marketing mix with highest mean score were the rooms that they stayed is
the same as the room they seen from internet, accommodation officer were good human relation
with proper manners, smiles, politeness, and friendliness, the numbers of rooms must be available
enough for the customer, cleanliness of area of the accommodation and room, atmosphere in the
room are quietness and privacy, cleanliness and newly look of facilities and furniture,
accommodation officer were good in communication, accommodation officer take care customers
with fairness, no stuffy in the room, room rate value for money, high price and high quality room,

good interior design of the accommodation and neatness of the room before check in.



