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ABSTRACT

The purpose of this independent study was to study behavior of women in Mueang
Chiang Mai district towards purchasing clothes via online retail markets. The questionnaires
were used as the tool to collect data from 200 customers, who purchased clothes via the online
retail markets within the studied year. Those customers who resided in Mueang Chiang Mai
district and were in the age of 15-49 years old, as the key aged group of online markets. Data
obtained were, then, analyzed by the descriptive statistics namely frequency, percentage and
mean.

The findings showed that most respondents were single in the age of 25-29 years old
with Bachelor’s degree of equivalence. They worked as employee of private company and earned
average monthly income at the amount of 10,001-20,000 Baht.

Hereafter were the summary of the behavior of women in Mueang Chiang Mai
district towards purchasing clothes via online retail markets. The respondents used mobile phone
as the tool to access the Internet. They had the purchasing plan and purchased products within the
determined budget. In a month, they spent 501-1,000Baht for the clothes. The channel of online
retail markets where they mostly knew and frequently purchased the clothes from was the social
network website namely Facebook and Instragram. They also learned about the online shops from
these mentioned webistes. The most important reason in purchasing clothes via online shop was

being convenient to select preferred products and being able to compare product’s designs and



prices from different websites. Frequency in accessing the online cloth shops was more than once
in a week; but frequency in purchasing cloth via online market was at once in a month. They
ranked their satisfaction after purchasing cloth from online market at moderate level. Type of
clothes that they mostly and frequently purchased from the online market was dress. In each time
of purchase, they purchased only 1 piece of product and spent about 501-1,000 baht for it. They
took about 1-2 hours to make purchasing decision and the person influencing their purchasing
decision was the respondents themselves. Product design was considered as the key element
affecting their decision. They preferred online cloth shops that allowed Thai model wearing the
products. The promotion affecting their purchasing decision the most was the discount for high
volume of order. Appropriate period of product delivery: from ordering process up to product
received by the recipient should take 3-4 days. The majority agreed that the payment via ATM
was the most convenient payment method. In overall view, they satisfied with the cloth shopping
via online market and preferred the online retail market more than the general one. In the future,
they would purchase clothes from the online shop where they previously purchased the products;
but would also find some new shops.

Hereafter were shown the top ten elements that the respondents ranked: providing
good product quality, having practical information and payment security system, having various
designs of products, keeping customer personal data confidential, being punctual for product
delivery, offering various payment channels, providing clear information on payment methods,
order process and other conditions, indicating prices of products clearly, receiving good quality of
product as advertised on website, getting cheaper rate than purchasing via other methods, having

easy-and-convenient websites and being able to search for product details swiftly.



