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ABSTRACT

This independent study aimed at exploring factors affecting people in Chiang Mai
province towards domestic traveling. Questionnaires were used as a tool to collect data from 300
samples according to the quota sampling method. Data analysis was conducted by using the
descriptive statistics, consisting of frequency, percentage and means as well as T-Test and F-Test.

The findings presented that most respondents were 20-29 year-old single female
with Bachelor’s degree, worked as a private company employee and earned average monthly
income at the amount of 10,001 — 20,000 Baht. Most of them were interested in or joined in
tourist activities and learned about the tourist information mostly from Internet. They usually
traveled with friends/colleagues for leisure reason and arranged tour program by themselves. In
each trip, they mostly spent about 3 days, stayed at a hotel and used personal vehicle to travel.

Average values of factors affecting people in Chiang Mai province towards
domestic traveling were ranked at high level and following were shown elements of each factor
being ranked at the highest level. For product in tourism, the highest element was the availability
of security service. For price in tourism, the highest element was the rate of
accommodation/hotel. For place in tourism, the highest element was the convenient routes to

travel. For promotion in tourism, the highest element was the availability of information and



advertisement via Internet. For people in tourism, the highest element was the service knowledge
and competence of staff. For packing in tourism, the highest element was the interesting package
tours. For programming in tourism, the highest element was the involvement of tourist attractions
to organize local festivals to promote local tourism. For alliance in tourism, the highest element
was the collaboration of tourist attractions to offer tour promotions. For other stimulus, the
highest element was the advanced information technology to simplify the process of making
traveling decision.

Problems that most respondents found from domestic travelling were dirty and
degenerate tourist attractions, no direction signs to tourist attractions, and being unable to take
transportation: flight/train/bus directly from Chiang Mai to a certain tourist attraction,

respectively.



