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Abstract

This independent study aimed to explore attitude of undergraduate students in
Chiang Mai province towards green products. Samples of this study were specified to 400
university students, holding the status of undergraduate students in the year 2004, in Chiang Mai
province. Data collection was completed by the distribution of questionnaires, in according to
Quota and Convenience samplings, to students of 7 universities, of which the number of
respondents were varied in accordance with student proportion. Data obtained were analyzed by
descriptive statistics, consisting of frequency, percentage and mean.

The findings presented that the majority were female in age of 19-20 years old. They
were the 17 year student in Technology and Science program of Chiang Mai University. Their
monthly income was about 6,001-9,000 baht. Most of them were aware of green products and
highly agreed that the consumption of green product shall sustain the use of resource in the future.
Type of green products that they were acquainted with the most was recycle paper; followed by
cloth bag and No.5 - energy saving bulb, respectively. Source of information where they learned
about this product from was friend/fellow.

According to the study on green product consumption behavior, the results showed
that at the high level, most respondents used cloth bags daily. They also regularly used recycle

paper because it had good quality and was rather popular product among general public. In



addition, the recycle paper could well replace other products and be easy to purchase with
indifferent price rate comparing to other products.

According to the study on marketing mix factors of green products, the results
showed that most respondents thought that in order to ensure customers to consume safe green
product, its quality and standard should be certified by reliable agents: being stamped the green
label on the product, for example. Prices of the green products should be worthwhile to consume.
The products themselves should be easy to purchase, probably at the general convenient stores
and should be stored in an outstanding shelves, separated from general products in order to
establish the explicit difference between the green and the general products as well as to
effectively catch customer’s attraction. They also agreed with special discount to be offered for

those who did shopping with cloth bags instead of the plastic one.



