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ABSTRACT

The study aims to study the satisfaction of philatelic club members in Mueang
Chiang Mai district towards marketing mix of philatelic stamps. The samples of the study were
300 members of philatelic club in Mueang Chiang Mai district that were selected by convenience
sampling technique. Data were analyzed by frequency, percentage, and arithmetic mean.

Most of the respondents were married male, age between 40-49 years old, had
highest degree of bachelor or were currently studying in bachelor degree programs. Most of them
were shop owners or private business owners with average monthly income of 30,001-40,000
Thai Baht. The frequency of stamp purchase was 1-2 times a month where the respondents bought
one sheet of stamps per set. The source of stamps was the post office. The expense per each
purchase was 201-300 Thai Baht. The type of philatelic stamp that most respondents bought was
one philatelic stamp per set.

The result of the study showed that the respondents gave highest significance to
value and collectability of the stamps regarding product factor. In terms of price factor, the
respondents gave highest significance to reasonable price of each philatelic stamp of a set. For
place factor, the highest importance was given to adequate parking space at the post office.
Regarding promotion factor, that philatelic stamp journals were published for the members was

most highly concerned. Concerning people factor, the highest importance was given to the service



mind of the officers. For process factor, the respondents most highly concerned about the
appropriateness and fairness of the allocation of philatelic stamps that yielded satisfaction to the
members. In terms of physical evidence factor, the highest significance was placed on the
adequacy of sale equipments.

The result of the study with Importance Performance Analysis technique (IPA)
revealed that 18 out of 35 sub-factors of services marketing mix factors fell in quadrant A
category (high significance, low satisfaction) which should be improved for the members’
satisfactory result. These sub-factors were as follows.

Six sub-factors in terms of product included value and collectability of philatelic
stamps, limited edition of each publication, appropriate frequency or period of sale, consistency
of supply of philatelic stamps with demand of collectors, influence of philatelic stamps’ size and
form on each purchase, and convenient storage of a sheet of philatelic stamps.

Six sub-factors in terms of promotion included publishing philatelic journals for
members, organizing philatelic stamps market fair as a center for members to discuss and
exchange stamps, providing special priced package of stamps for members, regularly advertising
stamps in different media, organizing special events such as philatelic stamps seminar and
training for members.

Seven sub-factors in terms of process included accurate, fair and satisfactory stamp
allocation, transparent and fair stamp reservation procedure that provided accurate information,
philatelic stamp reservation service at the post office, fast and accurate purchase and complete
order reception procedure, accurate number and set of stamps according to the order, fast and
respective queue for stamp reservation and purchase, and fast and amiable information service.

There were 10 sub-factors in the quadrant B category (high significance, high
satisfaction).

There were 7 sub-factors in the quadrant D category (low significance, high
satisfaction) and no sub-factor was found to be in quadrant C category (low significance, low

satisfaction).



