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Abstract

The objective of this study was to analyze the attitude of mothers in Mueang
Lampang district towards modified milk powder for infant in feeding 0 — 1 year old babies. The
samples were 370 mothers. Questionnaires were used to collect the data and statistical tools: a
percentage, mean, standard deviation, t-test, F-test and one-way ANOVA, were use to analyze the
data at the significant level of 0.05.

The results of this study were as follows. Most mothers were 26 — 40 years old,
graduated with bachelor degree, worked as full time or part time employee, earned family income
between 10,001 — 30,000 Baht per month. Most of them were married. Maternity leave was
between 61-90 days. They worked daytime. Their grandparents helped mothers take care of their
kids when she was unavailable.

They had little understanding towards modified milk powder. Their attitude towards
marketing mix was at the high level. When considering marketing mix; it was found as the
followings; their attitude was at high level towards product, price and distribution but was at
uncertain level towards promotion.

For behavior, the most influencial person in choosing a brand of modified milk
powder was mother herself. Most mothers also recommended others to try modified milk powder.
If they had new babies, they would still feed them with modified milk powder but maybe with
different brand. They received modified milk powder information from radio/television. In

addition, the tv commercials of modified milk powder for 1 year old child did not make mothers



decide to buy the same brand for their babies. Mothers usually compared the nutritions among
brands before deciding which ones their babies should take. However, their babies used to try
more than one brand of modified milk powder. Mothers would always buy the same brand
although other brands offered sale promotion. Finally, mothers used to join the activities which

arranged by modified milk powder companies.



