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ABSTRACT

The purpose of this study was to find out the Marketing Mix factors influenced over
decision that was making for the purchase of medical instruments used for medical examination
in Public hospitals and Private hospitals in Chiang Mai province. The sample group was drawn
from the authorities who have made the purchase decisions in Public hospitals and Private
hospitals in Chiang Mai province. A sample was selected at least 1 from each of 39 Public
hospitals and Private hospitals in Chiang Mai province. Due to every hospitals included in the
cases have vary authorities group, such as the top executives and the middle executives while
only some hospitals allowed the specialists to engaged in decisions making. And the statistical
data analysis is used in frequency, percentage and average.

The findings indicated that samples mostly are female, age between 41-50 years with
Bachelor’s degree level of education. The samples are middle managers (Chief of Purchasing
Department, Chief of hospital wards and Chief of Medical Instruments Center).

The Marketing Mix factors influenced over decision that was making for the purchase of
medical instruments used for medical examination in Public hospitals and Private hospitals in
Chiang Mai province, the samples placed importance on the average in high level, descending

order to 1. Place or Distribution channel, 2. Product, 3. Price and 4. Promotion



Product Factor: The samples entirely placed importance on the average in high level on
Product Accuracy. And in the minor factor, the samples placed importance on Product Warranty.

Place or Distribution Channel Factor: The samples entirely placed importance on the
average in high level on Efficient purchasing and distributing process. And in the minor factor,
the samples placed importance on Ordering and Delivery rapidity.

Price Factor: The samples entirely placed importance on the average in high level on
Worthiness. And in the minor factor, the samples placed importance on Negotiable.

Promotion Factor: The samples entirely placed importance on the average in high level
on Company Sponsorship to Hospital’s medical academic congress/ symposia. And in the minor
factor, the samples placed importance on Company’s public relation in medical academic
congress/ symposia.

The samples mostly purchased medical instruments from medical representative
companies in Thailand, and secondary, the samples purchased from medical representatives. The
samples mostly made decisions to purchase medical instruments for medical examination with
the doctors who use the mentioned medical instruments. Secondary, the hospital presidents.

Regarding to all minor factors consideration, most of the samples believed that the
factors influenced over decision that was making for the purchase of medical instruments were 1.
Product accuracy, 2. Product Warranty, 3. Product Durability and Product Quality

The priorities considering to made decisions to purchase medical instruments for medical
examination through the samples believed that the necessity of medical instruments purchase
were 1. The benefits of medical instruments use, 2. The medical instruments are easy to use and
3. The medical instruments prices.

The samples mostly received news and information in order to made decisions to
purchase medical instruments for medical examination from medical representatives. Secondary

is the medical academic congress/ symposia



