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ABSTRACT

This independent study aimed at studying service marketing mix affecting parents
towards choosing schools with bilingual programs in Samut Sakhon province. The population of
this study were 340 parents of students in bilingual programs of 4 schools in Samut Sakhon
province, namely Sarasas Witaed Praram 2 School, Sunflower Trilingual School, Anuban
Samutsakhon School, and Anuban Changnoi School. Questionnaires were used as the tool to
collect data. Data analysis was conducted by using descriptive statistics, namely frequency,
percentage and mean. In addition, the inferential statistic, F-test (One-way ANOVA) was also
applied in order to find differences between those 4 sample groups.

The findings showed that most questionnaire respondents were married females, 31-
40 years old. They were self-employed/business, with average monthly household income of
lower than 30,000 Baht, and graduated with Bachelor’s degree. Their relationship with the
students was as parent. Presently their children studied at Sarasas Praram 2 School. The reason for
choosing the school with bilingual program for their children was for language ability. The most
significant factor affecting the respondents towards the selection of school with bilingual program

was the good management system of the school. The most influencing person in their selection



making was themselves (parents) and the source of information from where they learned about the
school was their acquaintance.

The results of the study on service marketing mix affecting parents towards
choosing schools with bilingual programs in Samut Sakhon province showed that the respondents
ranked the followings at the high level: product, physical evidence and presentation, and people.
They ranked price, promotion, process, and place at the moderate level.

Hereafter were shown the top sub-factors that the respondents ranked at the highest
level in each category. For product factor, it was appropriate promotion of physical and mental
development. For price factor, it was appropriate tuition fee, clear tuition fee notification and
payment period. For place factor, it was the arrangement of waiting area for parents after school.
For promotion factor, it was various media channels to advertise school education programs and
activities such as boards, printed media, radio, the Internet, and etc. For people factor, it was the
competence of the teachers. For process factor, it was traffic system management to facilitate
students and parents. For physical evidence and presentation factor, it was the school’s
orderliness and safety.

The results of the study on problems as found by parents about the schools with
bilingual program showed that the respondents ranked the following problems at the low level:

place, promotion, process, price, physical evidence and presentation, and people, respectively.



