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ABSTRACT

This independent study aimed at studying behavior of consumers in Mueang Chiang
Mai District towards purchasing additional Internet services. Samples of this study were equally
determined to 90 consumers from each of 3 mobile network operators: AIS, DTAC and TRUE or
270 consumers in total. Questionnaires were used as a tool to collect data. Then, all obtained data
were analyzed by the descriptive statistics, composing of frequency, percentage and mean.

Based upon the studied results, most respondents were 20-30 years old female with
Bachelor’s degree. They worked as an employee in private company and earned monthly income
at lower than 10,000 Baht in average.

The results of the study on consumer behavior towards purchasing additional
Internet services presented that the access to Internet via SIM card was mostly done on Smart
Phone and the selected network system was referred to AIS, DTAC and TRUE in an equal
number. Duration of accessing to Internet via such a device was less than a year and the cost of
the device was higher than 15,001 Baht. In a month, the expense for Internet assess via SIM card
was less than 1,000 Baht. They purchased the additional Internet service from the service center
and the package of additional Internet service that they purchased was Unlimited Package.
Reason of purchasing the additional Internet service was for business/private communication
purpose. In average, they modified the Internet service package at less than 6 months. The person

influencing in decision making towards purchasing the additional Internet service was the



respondent him/herself. Generally, the respondents paid for the additional Internet service by
themselves. They normally accessed to the Internet during 16:01-20:00 hrs. In each access, they
stayed on-line on the device for more than 31 minutes and longer than 3 hours in total per day.
Objective in using the additional Internet service was to access to social media such as Facebook,
WhatApp, Line, Cubie, BB Social Network. Source of information where they learned about the
additional Internet service was from the friend’s suggestion (word-of-mouth). After purchasing
the additional Internet service, the respondents satisfied with it at moderate level, but would
certainly continue purchasing it. In the future, they believed that they would recommend others to
purchase the additional Internet service.

Regarding the study on marketing mix factors, the respondents paid high level of
importance to place, product, promotion and price factors, in orderly.

In product factor, the first sub-factor that the respondents paid high level of
importance to was to be famous and popular brand; followed by to have good after-sale services.

In price factor, the first sub-factor that the respondents paid high level of importance
to was the multi-pricing points to be selected; followed by the reasonable price comparing to
quantity of usage.

In place factor, the first sub-factor that the respondents paid high level of
importance to was that availability of specific service centers; followed by the convenient and
easy-to-access location.

In promotion factor, the first sub-factor that the respondents paid high level of
importance to was the competent staff who could provide good advices, gain knowledge and give
answers to questions about the product to consumers; followed by the media advertisements such

as television, radio, and newspaper.



