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ABSTRACT

This independent study aimed at examining customer satisfaction towards the marketing
mix factors of Khunruetai Materials Limited Partnership, Mae Ai district, Chiang Mai province,
in according to the concept of customer satisfaction and the theory of marketing mix factors.

In this study, data was collected from 231 customers who are wholesalers, retailers, and
government officials. Then, the data obtained were assessed by using the descriptive statistics,
including percentage and mean.

The findings showed that the number of male was greater than female. They
were married and in the age of 41-50 years old. Their education background was lower than high
school level. They earned monthly income at the average amount of 10,001-20,000 Baht. They
did not have the specific construction materials shop, but mostly purchased the materials from
Khunruetai Materials Limited Partnership. They learned about the Khuenruetai Materials Limited
Partnerships from advertisement and public relation of the certain shop. The respondents were
contractor with less than 5 year experience in construction business or business related to
purchase of construction materials. Person influencing their decision to purchase products from
Khuenruetai Materials Limited Partnerships was mentioned to the respondents themselves.
Reason of selecting the mentioned shop was the shop location, where situated near the

construction site. Most of them purchased bricks, rocks, cements, and sand from the shop and



spent less than 10,000 Baht in each time of purchase. They purchased the construction materials
from the studied shop at less than 10 times a year. They decided to purchase the construction
materials when the stocked materials run out and asked the studied shop to deliver the orders. The
product delivery was done after making order within 1 day and paid in case immediately when
receiving products.

The results of the study on customer satisfaction towards the marketing mix factors of
Khunruetai Materials Limited Partnership, Mae Ai district, Chiang Mai province presented that
they averagely ranked their satisfaction at high level to place, product, physical evidence and
presentation, service process, price, people and promotion factors, respectively.

Their satisfactions were for the following top ten sub-factors: location of the shop where
located near the construction site, sufficient space for parking, convenient access, product quality,
use of computer system, good image of the shop, outstanding and easy to remember fascia,

available brands of products, variety of products and light in the shop, respectively.



