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ABSTRACT

The objective of this independent study was to study marketing mix factors that
affected Bakery Entrepreneurs in Mueang Chiang Mai District on Purchasing Bakery Materials
and Equipment. In this study, questionnaire was used to collect data from Bakery Entrepreneurs
in Mueang Chiang Mai District 153 Bakery Entrepreneurs. The statistical methods are of
frequency, percentage and mean values were applied.

The results of the study showed that most questionnaire respondents were
females, 31-40 years old, with Bachelor’s degree, owner of bakery shop. They went to the Bakery
Materials and Equipment shop during Monday to Friday, 2-3 times a week, compare prices. They
had operated the business for 1-3 years. The expense of each visit was 1,000 — 2,000 bath.

From the study of marketing mix factors, it was found that most respondents
ranked all factors at the high level, in the following order: product, place, price and promotion.
The first ranked sub-factor in each category was: for product, quality of product, for place,
cleanness of store location and product shelf, for price prices were reasonable, for promotion, the
ability to replace the broken product.

For problems from Bakery Entrepreneurs, it was found that goods were out of

stock, less product variety, the price is not stable and the parking lots were not large enough.



Recommendations from Bakery Entrepreneurs, Should to open every day,

should to expand the shop and good staffs to help customer and introduce product.



