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ABSTRACT

The purpose of this independent study was to study services marketing mix affecting staff
and students of Chiang Mai University towards renting monthly apartments in Tumbon Suthep.
Questionnaire, as a tool to collect data, was distributed to 400 officers, lecturers and students of
Chiang Mai University. Obtained data were, then, analyzed by the descriptive statistics:
frequency, percentage and mean. Hereafter were shown the summary.

The findings showed that most respondents were undergraduate female students whose
ages were less than 25 years old. Their faculty or workplace was mostly located in SuanSak
campus. Most of them were single and earned monthly income at the amount of 10,001-20,000
Baht. Their domicile was in northern Thailand, especially in Chiang Mai province. Presently,
they lived at the dormitory outside the campus on Suthep Road. Their dormitories were close to
Faculty of Engineer gate, Faculty of Agriculture gate, and Chiang Mai University (SuanDok
campus). Average room rental rate per month per person was 2,001-4,000 Baht. Motorbike was
the main vehicle taking them to the university to work or study. They needed to rent a monthly
apartment in TambonSuthep.

For those who needed to rent a monthly apartment, most of them ranked their
satisfaction toward their current accommodation at moderate level. Budget that they expected to
spend for room rental per month was 2,001-4,000 Baht. The acceptable room size was 28 square

meters; but there were 82.9% of them agreed to have a 32-square-meter-room, which was the size



that the researcher intended to build. In a room, the number of residents was 2 persons. Period of
their stay in the current accommodation was more than a year. The person influencing their
renting an apartment was the respondents themselves. Source of information where they learned
about the apartment was from their own searching; followed by peer recommendation. In order to
specify the needed location, they considered the distance from/to their workplace or faculty;
followed by the location in community area. Furniture and facilities that they mostly needed to
have were closet, water heater, internet in a room, bed, table and chair, air-conditioner and
refrigerator, respectively. White was the most preferable room color.

Regarding the study on marketing mix factors, the respondents ranked the level of their
need towards those factors at high to highest levels. The highest level of need was for product,
promotion, people, service process and physical evidence factors; while the high level of need
was for price and promotion factors. Hereafter were shown some prominent sub-factors.

The top three sub-factors that were ranked at the highest level of need were pleasant
environment, rapid services such as repairing damaged stuff, and availability of security guards at
night, respectively. The three sub-factors that were ranked at the lowest level of need were
distinct separation between male and female areas, room rental rate at 4,000-5,000 Baht per

month and location nearby the entrance of Wing 41 on Suthep road, respectively.



