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ABSTRACT

This independent study aimed at exploring marketing mix affecting companies in
northern industrial estate in Lamphun province towards purchasing measuring instruments.
Samples of this study were specified to 94 influencing persons: Purchasing division and
Manufacturing division, as representatives of the companies in the northern industrial estate in
Lamphun province towards making decision to purchase measuring instruments. Questionnaires
were used as the tool to collect data. Data analysis was conducted by the use of descriptive
statistics, in which of frequency, percentage and mean were consisted.

According to the study, most of respondents worked in the large companies, which
got the turnover at the amount of exceeding 200 million Baht, they were categorized in a group of
electronics industry. Most of them were Japanese companies and imported its products to Japan,
They used the dimensional metrological measuring instrument, most of them used Japanese
measuring instruments and the largest number used Mitutoyo brand.

Based upon the results of the study on marketing mix factors, the respondents
averagely paid high level concerns to the following factors: process, product, price, people, place,
physical evidence and promotion.

In product factor, the first element that the respondents paid high level of concerns
to was the accuracy of measuring instrument and the well-known brand of measuring instrument;

followed by the availability of product quality assurance.



In price factor, the first element that the respondents paid high level of concerns to
was the stable price; followed by the setting price of product and the long term payment.

In place factor, the first element that the respondents paid moderate level of
concerns to was the familiarity as found between distributor and company; followed by the
availability to contact with the distributor at anytime during office hours, from 8:30-17:30 hrs.
and the fame of the distributor.

In promotion factor, the first element that the respondents paid moderate level of
concern to was the offer of budgeted calibration service; followed by the product discount and the
introduction of product through media advertisement.

In people factor, the first element that the respondents paid high level of concern to
was the efficiency of staff to resolve product problems; followed by the proficiency of staff to
introduce the product and the good human relation and friendliness of staff.

In process factor, the first factor that the respondents paid high level of concern to
was the availability of after-sale and repairing services; followed by the rapid and on-time product
delivery and the safe product delivery system.

In physical evidence factor, the first factor that the respondents paid moderate level
of concern to was the availability of product catalog with full detail, the clear name-card of staff

and the availability of website to present products in details.



