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ABSTRACT

The purpose of this independent study was to find out the Marketing
Communication Mix that affected consumers in Mueang Lamphun District towards a decision to
apply for a credit card, by studying a sample group of 400 people, 20 years old and above, who
lived in Mueang Lamphun District. Questionnaires were used to collect data, and descriptive
statistics were used to analyze the data, namely frequency, percentage, and mean as well as
inferential statistics including T-Test and ANOVA.

The research results indicated that the questionnaire respondents were male and
female in equal number. Most of them were 20-29 years old and were married. Their income was
less than 20,000 baht. They held a Bachelor’s degree and were company employees. 52%of the
respondents had a credit card. The frequency of usage was between 2-5 times per month, and they
spent less than 5,000 baht at a time. Mostly they paid for gas.

The Marketing Communication Mix was ranked at the medium level of
importance. The factors which affected the decision at the high level were sales promotion and
Personal Selling, respectively. The factors which affected the decision at the medium level were
marketing events, advertising, direct marketing, and public relations, respectively,

From hypothesis testing, it was found that the consumers with different age,
income, occupation, educational level and credit card possession, gave different levels of

importance of marketing communication mix factors towards decision to apply for a credit card at



the statistically significance level of 0.05.The consumers with different gender and marital status
gave no different level of importance of marketing communication mix factors toward decision to

apply for a credit card.



