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ABSTRACT

This independent study aimed at exploring service marketing mix affecting
customers of Thongyon silver ordinary partnership towards purchasing were silver jewelry.
Sample size is 300 which were collected by questionnaire during May to August 2013

Most of respondents were female aging 20 — 29 years old, marital status was single
and graduated Bachelor degree. Most of respondents are employees in private company, gain
monthly income between 10,001 and 20,000 Baht. The major reason in purchasing is for
themselves to wear silver jewelry.

The results reveal that four service marketing mix factors, gained the scores at ‘the
most important’ levels. They include product factor, price factor, place factor, promotion factor
respectively. While 3 factors gained the important level; they include personnel factor, process
factor, physical evidence factor respectively.

For product factor, the first element that the respondents paid highly level of
concerns to was that the silver jewelry can be made to order.

For price factor, the first element that the respondents paid highly level of concerns

to was the noticeable of the price tag.



For place factor, the first element that the respondents paid highly level of concerns
to was the shop located in the shopping area.

For promotion factor, the first element that the respondents paid high level of
concerns to was the introduction of product through several media advertisement.

For personnel factor, the first element that the respondents paid high level of
concerns to was the caring of customer needs.

For process factor, the first factor that the respondents paid highly level of concerns
to was the availability of after-sale and repairing services.

For physical evidence factor, the first factor that the respondents paid high level of
concern to was the providing of the outstanding shop label.

The results reveal the least important three elements. They are sufficient of staff to
serve customers (one element of personnel factor), the price evaluating of old silver jewelry in
trading for a new one (one of element of promotion factor), and silver jewelry which were

handmade style (one of element of product factor).



