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ABSTRACT

The objective of this independent study was to study marketing mix that
affected Burmese laborers towards selecting rental residence in Samut Sakhon Province.
The data was collected from 200 Burmese laborers living in Samut Sakhon. The
samples were from convenient selection in the residential areas of Burmese laborers in
Amphoer Samut Sakhon, Amphoer Kratoomban, and Amphoer Banpaew.
Questionnaire was used to collect data, and the analysis was done by descriptive
statistics.

The results of the study showed that most questionnaire respondents were
female, 18-25 years old, married, with Prathom 1-6 education. They earned
7,001-10,000 baht per month. Currently they paid 2,001-2,500 baht for rent. They lived
in this accommodation with their family.

From the study of marketing mix, the respondents ranked the factors in the
following order: physical appearance, price, process, product, personnel, marketing

promotion, and location.



The highest-ranked sub-factor for each category was as follows. For physical
appearance, there was no noise from outside. For price, the price for utilities such as
electricity, water, etc. was reasonable. For process, the service was fast with problems
such as power cut or water not running. For product, the building was in good condition.
For personnel, the staff was able to communicated with them in Burmese. For
marketing promotion, there was discount for monthly rent. For location, the

accommodation was close to their work.



