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ABSTRACT

This independent study aimed at exploring customers’ satisfaction towards
services marketing mix of Chiangmai Booncharoen Supply Company Limited. The data was
collected from 248 customers of Chiangmai Booncharoen Supply Company Limited by using
questionnaires, based on expectation and perception towards 7 services marketing mix comprising
product, price, place, promotion, people, physical evidence, and process. The given data were
then analyzed by applying descriptive statistics which composed of frequency, percentage, mean
and paired t-test of inferential statistics.

Based upon the findings, the overall customers were unsatisfied with services
marketing mix of Chiangmai Booncharoen Supply Company Limited. When considered each
aspect, the customers were satisfied with price and physical evidence, but they were unsatisfied

with people, product, place, process and promotion.



