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ABSTRACT

Objectives of this independent study are to analyze attitudes of working women age in
minimal graphic design on packaging, to find out the tendency of minimal graphic design on
packaging in the future. This study area is Muang District Chiang Mai Province; the target group
is 100 women in working age and 3 specialists in packaging design. These specialists will analyze
attitudes of target group toward decreasing of graphic design on packaging by using “Antrepo”
packaging model. Products used in this study is “ready to eat frozen meals”, compared between
packaging of CP Brand and S&P Brand. In each brand, there will be 3 product types to be studied
that are spaghetti with Carbonara sauce, Teriyaki chicken with rice and chicken chili basil stir-fry
with rice. From the study, target group has positive attitudes on minimal graphic design on
packaging. It appears that the favorite graphic on packaging must contain one or two colours with
simple English (San Serif font) and Microsoft San Serif font in Thai. The target group has rated
type 3 of CP Brand and S&P Brand as the most popular design on packaging. Moreover,
Specialists expressed their opinion that minimal graphic design on packaging will be used widely
which manufacturers and consumers are able to see image of imported products. This case is an
example which leads minimal graphic design on packaging progression to be better in nearly

future.



