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ABSTRACT

This independent study has an objectives to analyze the data presentation of graphic
user interface for coffee business brand application and to study a proper coffee business
application design and to be able to meet customer’s needs. Random samplings are the groups of
200 consumers who use services of coffee shops around Nimmanhemin Road, Muang Chiang
Mai, 10 coffee shops entrepreneurs and 4 experts in application design. Data collected by using
the analysis table of application characteristics and the questionnaires to analyze percentage of the
study. The research found that

1. The result of the analysis of application design for coffee business brand, the
consumers, the entrepreneurs and the experts was found that the respondents agreed that the data
presentation of promotion/privilege were having the most important at 4.66, 5.00 and 5.00
respectively. The consumers agreed that the understandable design of graphic user interface, easy
to use, and not too complicated were the most important components at the average of 4.57, on
the other hand, the entrepreneurs and the experts agreed that the design of application that
indicates the identity of the brand were the most important components at the average of 4.90 and
5.00, furthermore, the experts added that the feature of application must also be attractive given

the average at 5.00 as well.



2. The proper methods of coffee business brand application design and to be able to
meet consumer’s needs were as followed; 1). The data presentation were promotion/privilege,
menu, location, pictures, the connection of social networks and the history. 2). The organizing
page layout should put the ranking based on the important and the specific interesting points
ranking and how to organize the components applications. In the part of layouts format, it should
be the same layouts and specify the interesting points at the center, plus, classify them based on
topics. 3). The navigation of the application, the menu should contain texts or symbols, data
connection should be in the same position on every pages, it should organize the indicators in the
same way just in case there will be information added later and should have traces for the use of
the users. 4). The visual design should use the same color but different in the degree of each color
based on the color of the logo of the brand. They should use the bold letters and different size,
also organize a suitable space in the application. They should use the surfaces and the pictures of
the meaning that the application tried to communicate. For other components, it should indicate
the locations on the map and be able to connect to social networks as well. When the application
prototype was evaluated by the experts, it found that the quality of the design content and the
management of all the details were the section of content, the navigation and the data connection,
the clearness of the messages used in the application to connect all the details and accessible of
the data were qualified at the highest rate 100 percent. For the quality of application design were
the features of application, the colors, the quality of the surfaces, the design that indicated the
brand identity were qualified in the highest rate at 100 percent. The study is expected this
independent research will help guide the design and beneficial to the students, general researchers

and application developers.



