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Abstract

This study aimed to 1) investigate the service quality of Chiang Mai Zoo Aquarium, 2)
examine the opinions of the visitors on the service quality of Chiang Mai Zoo Aquarium. The
study employed both secondary data and primary data. The questionnaire survey was used to
collect the data. In addition, the samples were 400 Chiang Mai Zoo Aquarium visitors. The
statistical methods used in the analysis included One—Sample T-Test and Pearson’s Correlation
Coefficient (at the 0.01 level of significance).

The data revealed that the overall service quality of Chiang Mai Zoo Aquarium was high
(the average score of 3.94) as hypothesized. In terms of the quality concerning recreation, it was
found that the samples rated the quality at a high level (the average score of 3.84). In addition, for
the quality of the services according to the 10 characteristic principles, the samples rated the
quality at a high level (the average score of 3.73). The results indicate that the services enhance

the service quality of Chiang Mai Zoo Aquarium.



