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Abstract

This Independent Study on the subject "Satisfaction Evaluation of Online -
Communication Advertisement Service Customer", data was collected by a research tool in the
form of a questionnaire from 300 samples who are available through online advertising media in
Chiang Mai that Studied through the analysis of Logit Model with Maximum likelihood
Estimate’s technical analysis and Marginal effect’s Technical Analysis. The study of the
satisfaction of our customers use the online publications on advertising material inducement
appear the same Log likelihood function of -139.6060, Restricted log likelihood of -198.7226 and
Correct Prediction of 78.00%, the level of satisfaction with statistical significance at the 99%,
including the time for advertising through online media, the main purpose of using online
advertising through print media, secondary objectives of advertising through online media,
increasing sales / profits from advertising through its online publications and increasing the
production of advertising through online media. Then, the findings of customer satisfaction
through the use of advertising services online publications on desirable physical condition, the
results were Log likelihood function of -87.73166, Restricted log likelihood of -198.722, the Chi
squared of 221.9819, McFadden R” of 0.5585220 and Correct prediction of 86.67%, the level of
satisfaction with statistical significance at the 99%, including the main purpose of using online

advertising through print media, A known product, product individual from online - advertising



through online advertising media, access, recognize specific groups of customers advertising
through online media, access , awareness group who aren’t only customers. From advertising
through online media, access , recognition internet customer groups with more of their advertising
through online media and is known as more of a product / product / individual from advertising
through online media as a whole, while the level of satisfaction with statistical significance at the
95%, including Age, time of service and the secondary objective of advertising through online
media. Finally, the results of the customer satisfaction through the use of advertising services
online publications on ideal benefaction by Log likelihood function of -140.8410 , Restricted log
likelihood ratio of -198.722, Chi squared of 115.7632, McFadden R*of 0.291268 and Correct
prediction of 77.66%, the level of satisfaction with statistical significance at the 99%, including
the main purpose of using online advertising through print media, the secondary objective of
advertising through online media, creativity in the preparation of the product / product / individual
in new forms from advertising through online media, benefit the organization / company to create
new products from advertising through online media and confidence level of export sales from

advertising through online media.



